
THE GRAHAM GROUP
Industrial Show Specialists

24591 Del Prado, Suite 201
Dana Point, CA 92629

JAMES H. GRAHAM
President

Mr. Peter Jennings
ABC News,World News Tonight
47 W. 66th St., N.Y., N.Y.

Dear Mr. Jennings,

July 2,1992

..'
I have long been a faithful viewer of your news coverage. I
was particularly fascinated by your recent encounter with
H.Ross Perot. He did the greatest tap dance since Gene
Kelly 's" Sing in , In The Rain."!!

I want to offer you an opportunity to produce and host a
truly unique television vehicle for this most unusual
election year.

As the enclosed copy of an article by Peter Hamill in the
Oct. 25, 1964 issue of the New York Times Sunday Magazine
proves I was the executive in charge of the advertising
campaign for the election of Lyndon B. Johnson. The
advertising agency of record was Doyle, Dane, Bernbach, and
we did the whole thing from the little girl and the daisy
and the bomb to the tearing up of the Social Security card
that bothered Barry Goldwater so much that he still seethes
about it in his most recent book.

I make a big point of who did it because every four years
any number 'of people step up to take credit for this
landmark campaign. Notably a shameless charlatan named Tony
Schwartz never fails to surface with claims of authorship
despite the fact that I never heard of him until he began to
take credit for a campaign that was either famous or
notorious depending on which side you were on at the time.

The reason for the historic importance of the LBJ campaign
was it was the first time a presidential candidate was
marketed like a product--and the first time that the
emotional approach was worked to the maximum. Cer~ainly it
was the forerunner of Bush's Willie Horton gambit.
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I am in constant contact with the man who was my executive
producer for television during those political combat days.
His name is Aaron Ehrlich, and you see his picture with mine
on the fourth page of the attached, aforementioned article
by Pete Hamill. Between us we have a cOllection of all of
the commercials, story boards and related material of this

~ unique period in political history.

I am in a position to offer our time, knowledge and
on-the-air appearance for a truly newsworthy television event for
this election year. I am making this offer to you before
anyone else because, as I stated at the beginning of this
much too long letter, I have a personal preference for your
approach to matters of concern to the American people.

Please let me hear from you.
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